
 
 

What this research is about 

Gambling has a negative effect on children. Children 
who are exposed to gambling are more likely to 
develop gambling problems as teenagers or adults. 
Most countries have laws that forbid children and 
teenagers from gambling. However, research shows 
that many children have gambled before reaching the 
legal age, particularly on scratch cards, lotteries, 
internet games, sports, and card games.  

Marketing is when companies or organizations 
promote a product or activity in a way that makes 
people want to buy it. Gambling is marketed using 
advertisements in many places that children often 
see. These places include store check outs, on 
television and radio, on promotional products such as 
t-shirts and hats, and on public transportation such as 
buses. Electronic forms of media also expose children 
to gambling marketing. For example, many children 
see gambling advertisements on social media 
websites such as YouTube and Instagram. Gambling 
marketing may make children believe that gambling is 
a fun and acceptable pastime. It may also make them 
more likely to gamble. 

Researchers, parents, and other stakeholders have 
called for governments to have policies in place that 
reduce the amount of marketing children see about 
gambling. Research is also needed to understand how 
children are exposed to gambling and gambling 
advertising throughout their day. In this study, the 
researchers explored how often children are exposed 
to gambling and gambling marketing in their everyday 
environment. They also explored which types of 
gambling they are exposed to and where. 

What the researchers did 

The researchers used data that were collected in the 
Kids’Cam study. Kids’Cam was done in New Zealand 
from July 2014 to June 2015, to capture the 
environments in which children live, through their 
perspective. Participants were 167 New Zealand (NZ) 
European, Maori, and Pacific children who were 11 to 
14 years old. Each child wore a camera for four days 
from Thursday to Saturday while they were awake. 
The camera took pictures every seven seconds of the 
environment the children were in. 

The researchers looked at pictures that were captured 
on Thursday outside of school time and all day 
Saturday. These two days were chosen to capture the 

What you need to know 

In this study, the researchers explored how often 
children are exposed to gambling and gambling 
marketing in their everyday environment. They 
also explored which types of gambling they are 
exposed to and where. The researchers used data 
from the Kids’Cam study in New Zealand. About 
one in four children had been in places where 
gambling products were sold or played. Almost 
half of the children were exposed to gambling 
marketing about 6.9 times per day. The most 
common places were bookstores, convenience 
stores, and supermarkets, typically via signs at the 
front of and in the stores. Lotto was most often 
promoted compared to other types of gambling. 
Girls had different exposures than boys. Pacific, 
Maori, and New Zealand European children also 
had different exposures. Policy makers could use 
this research to restrict gambling marketing in 
everyday places that children may visit. 
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range of leisure time activities in which the children 
might participate. Children were exposed to gambling 
if their camera took pictures of gambling activities or 
products that could be bought or used. Children were 
exposed to gambling marketing if their camera took 
pictures of messages that promoted gambling or 
gambling products. The researchers analyzed the 
pictures according to three categories: 1) the place 
where the children saw gambling products or 
marketing; 2) how gambling was marketed; and 3) 
what gambling product was being sold or marketed. 

What the researchers found 

About one in four children were in places where 
gambling products or activities were sold or played. 
Almost half of the children were exposed to gambling 
marketing at an average of 6.9 times per day. They 
were exposed to gambling products and marketing 
most frequently in book stores, convenience stores, 
and supermarkets. Children were most often exposed 
to lottery tickets and scratch cards. They were also 
exposed to sports betting, and horse and dog racing, 
almost once a day. Some children were exposed to 
online gambling games and advertisements in their 
home via screens. Gambling was most commonly 
marketed on signs at the front of stores. Marketing 
inside the stores was also common. 

Girls were exposed to gambling marketing in 
bookstores four times more often than boys, often via 
store fronts and signs. As well, girls were more often 
exposed to marketing for lotto than boys.  

Pacific children were more often exposed to gambling 
marketing in supermarkets than NZ European 
children. Both Pacific and Maori children were 
exposed to marketing in stores more often than NZ 
European children. They were also exposed to 
marketing for scratch cards four times more often 
than NZ European children. Children who lived in 
privileged neighbourhoods were more exposed to 
gambling marketing in stores and for sports betting 
than children from more disadvantaged 
neighbourhoods.  

How you can use this research 

Policy makers could use this research to restrict 
gambling and gambling marketing in everyday places 
that children may go. They could ban gambling 
marketing on electronic devices and at sporting 
events. Researchers could examine how much 
children are exposed to gambling on electronic media 
such as video games. More research is also needed to 
investigate children’s opinions of gambling marketing 
and how it could be controlled. 
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Gambling Research Exchange (GREO) 

Gambling Research Exchange (GREO) has partnered 
with the Knowledge Mobilization Unit at York 
University to produce Research Snapshots. GREO is an 
independent knowledge translation and exchange 
organization that aims to eliminate harm from 
gambling. Our goal is to support evidence-informed 
decision making in responsible gambling policies, 
standards, and practices. The work we do is intended 
for researchers, policy makers, gambling regulators 
and operators, and treatment and prevention service 
providers.   

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca.  
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